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HICKEY’S GAZETTE NEW MEDIA

Media and the masses





NEWS MEDIA

§ T  Television

§ Newspapers

§ R   Radio

§ M Magazines

§ Internet



�Army spent over 50 
lakh rupees

�Role of PMO
�And the business of 

media – prayers & 
smses



MCD SCHOOL TEACHER HASTY REACTION

� Topped the TRP chart

� Stinking ‘stings’

� Scandal, lies and a live 
camera



POLICE & JUDICIARY MEDIA TRIAL

� Faulty investigations
� Called the high-profile case 
� Still unsolved



MEDIA HAS LOST SENSE 
OF PRPORTION

ETHICAL DEBATES VS 
POLITICAL DRAMA



FICCI 2015

� Print – 8 %
� TV – 15.5% per annum
� Radio – 18%
� Film – 10%
� New Media – 30%
� Dependence on ads – 90%



MEDIA AS ENTERTAINMENT MANUFACTURING NEWS!!!

� Paid news journalism

� Manufacturing consent

� Media ownership pattern 

� Issue of licensing – I&B



� TRP 

�Competition

�Business 

� 400 channels/ 
55,000+ print /FM



JOURNEY CREDIBILITY



�30 channels and a DTH service
�91.4 % population is covered
�64 DD Kendras/ Studios
�1399 transmitters
 



� ‘Puppet’ in govt hands
�Lack of freedom
�Own calibre under question-from Hum Log 

to Ramayana, Mahabharata, Buniyad – did 
not belong to PSB

�Out of 31 DD channels, only DD 1 could 
earn profits 

�Pace – yrs to get an OB van, color TV etc 



�AIR is "a Government 
organ, it is going to 
remain a Government 
organ”     

Indira Gandhi : 1975   



- Network of 237 broadcasting 
centres with 149 medium 
frequency, 54 high frequency 
& 177 FM transmitters. 

- Coverage is 91.85% of the 
area , serving 99.18% of the 
people in the largest 
democracy of the world. 

- Covers 24 Languages and 
146 dialects in home 
services. 

- Covers 27 languages; 17 
national & 10 foreign 
languages in External 
Services   



�News on AIR

�Privatisation of air 
waves 



The Tsunami Factor
Helped in locating people

Easy to maintain & sustain



�First community radio launched in India 
called Anna FM 

�Programs were produced by the students 
of Anna University

�Year 2004 
�AD – Rs 4/ps/ 5 min in 1 hour



�First channel to be run by legislature
�Opening windows of Lok Sabha
�Changing the image of Parliament and 

Parliamentarians
�Going beyond 90 days
�3 lakh per year package 





�LS control
�90 days a year
�Ruling party interests may crop up
�Simple approach-less eyeballs
�Huge infrastructure, poor quality
�Arm chair discussions, massaging egos
 





FUNCTIONS OF MEDIA

• Mirroring Society (Good, bad, ugly  & awkward)

• Inform, Educate & Entertain : (The urban mass society)

• Credible-Informational, Adversarial / Manufacturing Consent & Propaganda: 



• Media’s role

• Authorities’
perception

• Media’s self 
perception

• Journalist & news

• Media handling lessons



Role perceptions vary



WHAT PUBLIC AUTHORITIES NEED 

TO LEARN…

• That the news media is supposed to be the 
• Watch dog of the rich & powerful.

• That between the State & the individual, media side with individual; among 
individuals, with the underdog.

• That news media can not become their image multiplier and do PR role for them.
• That only a close dialogue between media and authorities is the first step.



REPORTERS’ PSYCHOGRAPH



UNDERSTANDING REPORTERS  AS  A  CLASS:

Lethal Mistakes

• Fudging, skirting & spinning

the issue.

• Afraid to say “I don’t know.” 

• Presuming reporters can’t find 
out.

• Not returning reporters’ phone 
calls.

• Believing reporters are 

friends.

• Forgetting everything leaks.

• Saying “No comment.”

• Never using organization’s

name.



UNDERSTANDING REPORTERS  AS  A  CLASS:

Avoid saying a reporter

• What’s your angle?

• Here’s my cell number.

• I’ll tell you off the record.

• You weren't supposed to find

out that.

• Let me send you 

free tickets.

• I’m not a crook.

• Did you get the fax?

• To tell you the truth.

• Can I see the story before it is 

published?



NEWS AS A PRODUCT





NEWS PRODUCT

• News is when man bites dog; Dog biting a man is not news-

• Non-habitual perceptions form basis for exclusive news.

• Popular imagination does count.  



WHAT MAKES NEWS 

• Dog bites man

• Mug shot of a celebrity.

• Hypocrisy of powerful.

• Dethroning of idol.

• Rich people’s cheapness.

• Annual Reports.

• Underdog’s struggle & victory.

• Bad crimes in nice neighborhood

• Spirit of the age

• Powerful people’s arrogance.

• The first, last, biggest, smallest,
youngest, oldest.

• Disaster stories.

• Flavor of the moment.











MUG SHOT OF A CELEBRITY



UNDER DOG’ VICTORY



BAD CRIME IN NICE
NEIGHBOURHOOD



PRESUMPTUOUS RICH



Vartika Nanda

Thank you for holding on !


